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SPOKENWORD
Ruben Blades and Joe Ray Sandoval star in a film about a West
Coast poet whose trip to visit his ill father may cost him more than
just his poetic voice and identity.

Screening followed by Q & A with the legendary salsa singer, actor
and activist Ruben Blades, and co-screenwriter Joe Ray Sandoval.

Admission: FREE. RSVP required at www.elmuseo.org

1230 Fifth Avenue at 104th St. New York, NY 10029
www.elmuseo.org 212.831.7272

Wednesday, March 3, 6:30 – 8:30pm

New York City’s Premiere
Medi-Spa & Wellness Centers

New York City’s Premiere
Medi-Spa & Wellness Centers

BY LANA BORTOLOT
Special to amNewYork 

The self-described child 
of treehuggers, Elissa Olin 
has had an environmental 

conscious-
ness since 
childhood. 
But as an 
adult, Olin, 

47, found it wasn’t always 
easy being green.  

Large stores that offered 
one-stop eco-shopping re-
quired a subway ride. Niche 
stores were often out of the 
way. 

When she read that two-
thirds of people said they’d 
shop green if it were con-
venient and easy, Olin, of 
Bedford-Stuyvesant, figured 
her fellow Brooklynites fit 
that demographic. 

“I felt there was a  market 

for this and I thought that if 
I didn’t do it, someone else 
would,” she said. “I didn’t 
want to be a follower, I 
wanted to be a leader.” 

So last year, on Earth Day, 
she opened her Clinton Hill 
shop, Green in BKLYN, at 
432 Myrtle Ave., offering 
eco-solutions for the home 
from cleaning supplies to 
kitchenware, and includ-
ing personal-care, natural 
health and beauty items. 

Olin tapped  local sources 
for startup advice. She 
attended the nonprofit 
CAMBA’s small-business 
course and put together her 
business plan. 

Then she saw her store-
front space, in desperate 
need of updates, but posi-
tioned in a block of comple-
mentary businesses.  

Small-business loans and 

prize money allowed her to 
renovate and move in. 

Olin wants to create an 
awareness that green living 
is not only kind to the Earth, 
but also to your wallet.   

 “I wanted people to see 
that ‘green’ is bigger than 
a hippie hemp purse,” Olin 
said.

Going green gets easier

Elissa Olin’s Green in BKLYN makes environmentally 
friendly shopping easy for Brooklynites. (DAVE SANDERS)

 $209B
The U.S. marketplace for goods 
and services focused on health, 
the environment, social justice 

and other related areas  

 19%          
Percent of U.S. adults 

considered LOHAS (Life-
styles of Health and Sus-
tainability) consumers.                                         

SOURCE: THE NATURAL MARKETING
INSTITUTE/LOHAS 

SMALL 
BUSINESS

Key employment report 
holds economic hints
This month’s Labor Department 
report on employment, to be 
released Friday, will be studied 
closely. It comes at a time when 
the market cannot figure out 
which direction it wants to go. 
Economic indicators domesti-
cally and around the globe are 
as murky as they’ve been in 
months. The report could show 
growth to be almost nonexis-
tent.

Toyota boosts efforts    
to increase confidence 
Fresh from a grilling by U.S. law-
makers, Toyota President Akio
Toyoda will speak today in China 
about his company’s quality 
problems, seeking to boost 
confidence and ease consumer 
worries in the world’s biggest 
auto market. Toyoda testified at 
a U.S. congressional hearing last 
week about the spate of global 
recalls plaguing Toyota.          (AP)
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